
Communication and 
advocacy 
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Why is communication 
and advocacy (HD) 
important? 
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Humanitarian diplomacy is 
persuading decision makers and 
opinion leaders to act, at all 
times, in the interests of 
vulnerable people, and with full 
respect for fundamental 
humanitarian principles. – HD 
policy 
 
 
In 2009 at the General Assembly and 
Strategy 2020 both confirm that HD should 
occupy a central role in NS activities 
especially in our current context. 
 
The policy outlines that conducting HD on 
behalf of the most vulnerable is not a choice, 
but a responsibility.  
 
It is our ‘responsibility to persuade General 
Assembly and Strategy 2020 both confirm 
that HD should occupy a central role in NS 
activities especially in our current context. 
The policy outlines that conducting HD on 
behalf of the most vulnerable is not a choice, 
but a responsibility. It is our ‘responsibility 
to persuade 
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Photo:	  Norwegian	  Red	  Cross	  

Importance	  of	  communica/on	  	  
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Key points for communication in 
the field  

§  Be	  passionate,	  tell	  a	  story	  	  
§  Photos	  /	  Videos	  great	  for	  advocacy	  and	  
communicaHons	  	  

§  Use	  idenHfying	  hash	  tags	  online	  -‐	  
hKp://www.symplur.com/healthcare-‐
hashtags/	  

§  Be	  careful	  with	  photos.	  Always	  ask	  for	  
permission!	  



Advocacy/Humanitarian 
diplomacy  
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Advocacy/Humanitarian 
diplomacy  

Forms	  of	  HD	  include:	  	  
1.   Confiden/al	  diplomacy	  (private	  conversaHons	  and	  

contact),	  	  
2.   Public	  influence	  (workshops,	  conferences,	  media,	  op-‐

ed	  pieces),	  	  
3.   Public	  advocacy	  campaigns	  (banning	  landmines),	  	  
4.   Policy	  event	  (select	  group	  of	  stakeholders,	  policy	  

makers),	  and	  	  
5.   Grassroots	  advocacy	  (demanding	  soluHon	  to	  common	  

problem	  and	  influencing	  change).	  
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Advocacy/Humanitarian 
diplomacy – SEA opportunities    

§  Developing	  campaigns	  on	  themaHc	  issues	  to	  raise	  
awareness	  at	  a	  regional	  and	  naHonal	  level	  by	  allowing	  NS	  
to	  adapt	  the	  campaign	  to	  their	  local	  context.	  

§  CreaHng	  regional	  posiHon	  papers	  on	  DRR,	  migraHon,	  etc.	  
§  Maximizing	  opportuniHes	  in	  Bangkok	  as	  a	  humanitarian	  

hub	  for	  Asia	  Pacific;	  i.e.,	  Professor	  The	  Hla	  Shwe	  with	  UN-‐
ESCAP	  on	  the	  post-‐MDG	  agenda,	  events	  for	  representaHon	  
with	  ASEAN,	  OCHA,	  6	  AMCDRR,	  etc.	  

§  Targeted	  events	  or	  briefing	  sessions	  with	  ambassadors	  at	  a	  
regional	  level	  (i.e.,	  ambassadors’	  breakfast)	  and	  other	  
roundtable	  sessions	  or	  meeHngs	  with	  targeted	  decision	  
makers.	  
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Advocacy/Humanitarian 
diplomacy – basic steps  
§  Basic	  steps	  for	  HD	  engagement:	  situaHonal	  
analysis,	  idenHfy	  issues	  based	  on	  evidence,	  
define	  HD	  objecHves,	  idenHfy	  target	  audience,	  
idenHfy	  partners,	  develop	  an	  acHon	  plan,	  
develop	  key	  messages,	  develop	  supporHng	  
materials,	  meet	  stakeholder(s),	  follow-‐up/	  
M&E	  	  
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Example of importance of 
communications in advocacy  
§  hKp://vimeo.com/77446785	  
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Advocacy/Humanitarian 
diplomacy – Exercise  

§  Pair	  off	  and	  spend	  Hme	  developing	  a	  basic	  HD	  
engagement	  plan	  using	  the	  wheel	  of	  advocacy	  	  

§  Pick	  a	  health	  issue	  of	  concern	  –	  your	  choice!	  
§  Develop	  plan	  and	  discuss	  with	  your	  partner	  -‐	  
25	  minutes	  

§  Hand	  plan	  back	  in	  (if	  you	  want	  to	  develop	  it	  
further	  with	  regional	  office)	  	  
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